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Key drivers for sustainability
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Reducing
energy
costs with
decentralized
system and
innovations

Reducing the
environmental
impact in the
supply chain

Being
transparent
regarding the
hazardous
materials

ecovadis

Sustainability
Rating

Dealing
with companies
sustainability
rated by
3'd party

Engaging
company’s
vision
embracing
sustainability
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Succeed with sustainability — reducing energy costs
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UN Global Compact

& \% . _ Human Rights
= %% United Nations

as)
¥’/ Global Compact P—

> The world’s largest sustainability initiative

> 10 principles of human rights

Anti-Corruption
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The UN Sustainable Development Goals
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Succeed with sustainability — being transparent

More tenders require a
visibility on substances
used on products

Ex: hospitals, schools, public

PVC Be transparent of products that are PVC Free and BFR/CFR free transport and offices.
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The Increasing
Importance of

CSR to
business



CSR impacting buying behavior

Nearly 2 in 3 are now belief-driven buyers

Do you choose, switch, avoid or boycott a brand based on its
stand on societal issues? (percent in each segment)

20117 2018

SPECTATORS
Rarely buy on belief or punish
brands for taking a stand

JOINERS

Depending on the issue and the brand, they
will change their buying based on the
brand’s stand

LEADERS

Have strongly held, passionate beliefs. The
brands they buy are one important way they
express those beliefs

SN

B . . @
Source: 2018 Edelman Earned Brand. Belief-driven buying segments. 8-marketaverage

See Technical Appendix for a full explanation of how bel ef-driven buying was measured. ENDORSED EVENT



CSR Linked to Trust

Percent increased likelihood of trusting business associated with performing well on each action

When these actions are performed well... Increased likelihood of trust
Guarding information quality +5.8%
Embracing sustainable practices +5.7%
Robust COVID-19 health and safety response +4.8%
Driving economic prosperity +4.7%
Long-term thinking over short-term profits +4.6%
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Evaluating Business




= Ecovadis are the world’s largest and most trusted provider

=  Four areas were evaluated

Corporate Social Responsibility (CSR)

4/ siverl
2023
ecovadis

)\ |Sustainability
. Rating

o GOLl )
2022
ecovadis

| Sustainability
\ Rating

of business sustainability ratings

= 100,000+ companies assessed by
Ecovadis

= Environment

* Human and Labour Rights
= Ethics

= Sustainable Procurement
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Having an Environmental Strategy

products andselutions

Power usage g)‘r our

SPROleCt natural
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Use of hazardous
substances in our
products

Use of water

Emission of hazardous
substances at suppliers
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Technology and Use Cases
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The Next Industrial Revolution
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Technology as a Growth Driver

Your Global loT Market Research Partner
o 10T ANALYTICS

Impact of 16 macro factors on loT markets (2022-2027)

Economic Political/Social Environmental Technological
Expected Expected Expected Expected
Factor P Factor P Factor P P
Impact Impact Impact Impact
Lower than Maturing
antlmpated :::ﬁ I::::mg/ o S::tI:mablllty amfu:lal .
demand growth g g Intelllgence
o Rising input . Russian invasion . Reducing fossil . Cloud vendors .
prices o of Ukraine fuels focus on loT
:::n:jeiglah:_a:ons . Skill/Labor . Living with . Maturing .
p_w shortage COVID-19 connectivity
technologies
Increasmg
peeest @) @t (@ © woeerr @
incidents
Y

hort
Legend: .Headwind .Neutral .Tailwind shortage

Source: loT Analytics Research 2022. We welcome republishing of images but ask for source citation with a link to the original post or company website.
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Example of sensors meeting sustainability goals

Sustainability

Joining forces to create sustainable solutions for smarter cities.
Weather and air quality sensors can now be

co-located with streaming images for accurate situational awareness.

Enabling better understanding of the environment and allowing
actionable insights.

TCO

Efficient use of infrastructure: Combined they produce cost-effective
weather and air quality solutions.

Edge Computing (BI)

Data from direct sensing sent to computer vision application to assess and
application to assess and create models about air and weather conditions at site.

weather conditions at site.

Bicsi

ENDORSED EVENT



Solutions Today to Meet the
Challenges of Tomorrow




Smart cities — A WORLD OF POSSIBILITIES

sl
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GOOD HEALTH ‘I CLIMATE
AND WELL-BEING ACTION
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GOOD HEALTH 13 CLIMATE
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Thank you!




